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I.​  Executive Summary 

 
Inmar Rx Solutions, Inc. (“Inmar”) was approved to operate a Drug Stewardship Program (“Program”) 
on December 21, 2021 pursuant to the  Marin County Safe Drug Disposal Ordinance, Marin County 
Code Chapter 7.90.010 – 7.90.160 (“Ordinance”). This Annual Report is for the period between January 
1, 2025 and December 31, 2025 (“Reporting Period”). All capitalized terms not defined in this summary 
are the same as those used in Inmar’s approved Drug Stewardship Plan (“Plan”) dated October 18, 
2021, as revised November 16, 2021. 
 
Throughout the Reporting Period, Inmar collected Unwanted Covered Drugs by means of Drop-Off 
Sites (Kiosks), two collection events and Mail-back Services including Standard Mail-Back Envelope 
Distribution Sites, as well as by request via Inmar’s Program website or toll-free phone number.  
 
Inmar’s focus for the Reporting Period as stated in the goals section of the Plan was to increase 
collection weights, expand Mail-Back Services, and expand drop-off opportunities to provide convenient 
and equitable access as dictated by Ordinance Sec. 7.90.080(B)(1). 
  
Inmar supplemented Drop-Off Sites by operating Standard Mail-Back Envelope Distribution Sites and 
completing two take-back events. At the end of the Reporting Period, Inmar operated two Kiosks and 47 
Standard Mail-Back Envelope Distribution Sites for a total of 49 locations. Inmar collected Drop-Off Site 
Liners from two Kiosks for a total of 20 Drop-Off Site Liners and 706 pounds of Unwanted Covered 
Drugs and two Drop-Off Site Liners from Collection Events totaling 53 pounds of Unwanted Covered 
Drugs. There were 459 returned Mailers for a total of 172.45 pounds. Total weight collected in 2025 was 
931.45 pounds of Unwanted Covered Drugs. This Annual Report mirrors the requirements outlined in 
Section 7.90.110 of the Ordinance. 

 
  

II.​ Participating Producers 
Ordinance Sec. 7.90.110.1 - A list of Producers participating in the Product Stewardship Program 
 
A list of participating Producers can be found in Appendix A. 
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III.​ Collection Efforts and Weight  

Ordinance Sec. 7.90.110.2: The amount, by weight, of Covered Drugs collected, including the amount by weight from each 
collection method used; 
 
Total Unwanted Covered Drugs Collected in the Reporting Period from all Collection Methods 

 
 

 
 
 
 
 
IV.​ Collection System 

Ordinance Sec. 7.90.110.3: A list of drop off sites 
Ordinance Sec. 7.90.110.4: The number of mailers provided for disabled and/or home-bound County residents; 
Ordinance Sec. 7.90.110.5: The locations where mailers were provided, if applicable; 
Ordinance Sec. 7.90.110.6: The dates and locations of collection events held, if applicable; 

 
A.​Collection Points 

 
Table 1 in Appendix B lists each of Inmar’s Drop-Off Sites in Marin County as well as the weight 
collected from each Drop-Off Site and the corresponding number of Drop-Off Site Liners 
collected. The number of Drop-Off Site Liners in the column titled “Liners Collected” is indicative 
of the number of times the product was picked up from each location.  
 
Inmar participated in two collection events during the Reporting Period. The first event was at the 
Marin County Senior Fair on Wednesday, September 17, 2025. This event was in partnership with 
OD Free Marin and Marin County Sheriff’s Office. The second event was at the Marinwood Fire 
Department with the Marin County Sheriff’s Office on November 5, 2025. The corresponding 
weight collected at each event is listed in the table below. 
 

Date Event Name Street City Zip District # Liners Weight (lbs) 

9/17/25  9AM - 3PM Marin County Senior Fair 10 Ave of the Flags San Rafael 94903 1 1 29.00 

11/5/25 10AM - 2PM Marinwood Fire Department 777 Miller Creek Rd San Rafael 94903 1 1 24.00 

Total -- -- -- -- -- 2 53.00 
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Type # Weight Collected (Lbs) 

Drop-Off Site Liners 20 706.00 

Standard Envelope 451 161.70 

Inhaler Envelope 1 0.10 

Auto-Injector Packages 7 10.65 

Collection Event Liners 2 53.00 

Total Weight Collected (2025) - 931.45 



 
B.​Standard Mail-Back Envelope Distribution Sites 

 
Table 2 in Appendix B lists each participating Standard Mail-Back Envelope Distribution Site. 
Each of these sites was provided with Standard Mail-Back Envelopes, totaling 2,750 envelopes. 
During the Reporting Period, Inmar distributed 178 Standard Mail-Back Envelopes, 19 Inhaler 
Mail-Back Packages, and 41 Auto-Injector Mail-Back Packages from requests received via the 
Program website. Seven Standard Mail-Back Envelopes were requested via the toll-free phone 
number. Inmar collected a total of 172.45 pounds from 459 Mailers during the Reporting Period. 

 
While Inmar does not collect health or accessibility status due to privacy considerations, our 
Program allows for direct mailer requests by any resident, thereby ensuring access is equitable 
and inclusive, consistent with the intent of Ordinance §7.90.110.4. Inmar has home-care 
organizations enrolled in the Mail-Back Program to provide disabled or home-bound County 
residents with Mail-Back Services. 
 
 

Mailer Type 
Distribution 

Sites 
Program Website 

Requests 
Toll-Free 
Requests 

Total 
Distributed 

Total 
Returned 

Total Weight 
(lbs) 

Standard Envelope 2,750 178 7 2,935 451 161.70 

Inhaler Envelope 0 19 0 19 1 0.1 

Auto-Injector Packages 0 41 0 41 7 10.65 

Total (2025) 2,750 238 7 2,995 459 172.45 
 

 
 

V.​ Transporters and Disposal Facilities 
Ordinance Sec. 7.90.110.7: The transporters used and the disposal facility or facilities used for all Covered drugs; 
 
See Appendix C for a list of Disposal Facilities that Inmar used to dispose of Unwanted Covered Drugs. 

 

VI.​ Safety or Security Concerns 
Ordinance Sec. 7.90.110.8: Whether any safety or security problems occurred during collection, transportation or disposal of 
Unwanted Covered Drugs during the reporting period and, if so, what changes have or will be made to policies, procedures or 
tracking mechanisms to alleviate the problem and to improve safety and security in the future; 
 
Policies and Procedures for collecting, transporting and disposing of Unwanted Covered Drugs, as 
established in the Plan, were followed in the Reporting Period. There are no Safety or Security Concerns 
for the Reporting Period. 
 
 

VII.​ Educational Efforts and Public Outreach 
Ordinance Sec. 7.90.110.9: A description of the public education, outreach and evaluation activities implemented during the 
reporting period; 
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A.​Educational Materials 

In accordance with Ordinance Section 7.90.100 Inmar provided easily-consumable educational 
materials for distribution to County residents including pharmacies, health care facilities, 
veterinary facilities, and other interested parties for dissemination to County residents at no 
charge. Education materials included standardized disposal instructions for Collectors of 
Unwanted Covered Drugs and Mail-Back Services, an educational brochure that includes tips for 
safe storage, where and how to dispose of Unwanted Covered Drugs. Additionally, Inmar hosted 
a Program website and toll-free phone number for County residents to visit and call to order 
mail-back materials as well as inquire about general Program operations. All materials are easily 
understandable with varying levels of English proficiency and leverage explanatory graphics to 
aid in understanding. Materials are available in English and Spanish. 

Please see Appendix D for example materials. 

 

B.​Outreach Activities 
Inmar administered the following outreach activities during the Reporting Period: 

 

1.​ Digital Media - Programmatic 
Programmatic media provides targeted display ads on browser sites on internet capable 
devices (smartphones, computers, tablets, etc.). Inmar ran ads across a prequalified list 
of over 200,000 domains including a variety of retail websites, Google, and Facebook. 
Inmar ran three separate programmatic campaigns. Two of the three programmatic  
campaigns promoted general awareness of the Program and ran for six weeks leading up 
to the DEA’s National Prescription Take Back Days in October and April. The third 
programmatic campaign ran from September 2, 2025 through the lead-up to the Marin 
County Senior Fair. Designed to raise awareness of Inmar’s medication take-back event, 
the campaign included a link directing users to additional information.  Impression metrics 
are reported directly from the individual websites that the ads are placed on and are 
reported on a per campaign basis. The three programmatic campaigns garnered a total 
of 650,261 impressions. Examples of the programmatic ads are in Appendix F - Figure(s) 
2 & 6.  
 
As an event exhibitor at the Marin County Senior Fair, Inmar’s advertisement along with 
the Program website information is displayed on the official Marin County Senior Fair 
website for one year. A copy of the images can be found in Appendix F - Figure(s) 5. 
 

2.​ Digital Media - Influencer Marketing and Social Media 

Influencer marketing is a content creation tactic used to drive awareness and education 
to a targeted audience through blogs and social media outlets. Influencers create 
authentic content around their everyday lives and interests while weaving the story of 
prescription drug take-back into their content. Influencer content is converted into paid ad 
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units across social platforms and then targeted to community members across Marin 
County.  
 
Paid advertisements for influencer content were run on a variety of platforms including 
Google, Instagram and Facebook and drove towards a specified impression goal. Inmar 
ran several social media influencer campaigns concurrently with other traditional and 
digital media campaigns. Inmar posted two social media posts per month per platform 
(Instagram, Twitter, and Facebook) for a total of 72 posts.  
 
Influencer campaigns were deployed every quarter for a total of four influencer 
campaigns in English and Spanish. Influencer campaigns in Marin County garnered a 
total of 20,527,000 impressions. Images used in the influencer campaigns are included in 
Appendix F - Figure(s) 1. The dates and results of each campaign are listed in Appendix 
F - Table 1. 
 
In preparation for the Marin County Senior Fair, Inmar partnered with the Marin County 
Sheriff’s Office to promote the event. The Sheriff’s office promoted Inmar’s advertisement 
encouraging followers to attend the event. A copy of the image can be found in Appendix 
F - Figure(s) 5. 

 
3.​ Radio 

Inmar utilized radio station KOIT 96.5 FM (“KOIT”) to provide information on safe drug 
disposal throughout the listening area. KOIT is consistently one of the top stations in 
Marin County and the Bay Area radio market. Messaging also ran simulcast across 
streaming platforms. The radio ads started the week of September 29, 2025, and ran 
through December 21, 2025 for a total of 12 weeks (excluding the week of Thanksgiving). 
There were a total of 52 advertisements and the ads were 15 seconds in length. KOIT 
96.5 FM Radio utilized optimization tactics throughout the campaign to deliver the 
advertisement during heavier listening times to garner more impressions. Advertisements 
focused on providing education on safe drug disposal and directed listeners to find more 
information on the Program website. Ads emphasized that safe drug disposal options are 
free to all County residents.  
 
Inmar has insight into the scope of the outreach by identifying total impressions. During 
the duration of the 12-week radio campaign, Inmar was able to reach 951,600  listeners. 
The total number of impressions is calculated by determining the number of listeners for 
each advertisement that was deployed and is reported directly from the radio station.  

 

4.​ Newspaper 
In preparation for the Marin County Senior Fair, Inmar placed an advertisement in the 
Marin Independent Journal (MIJ), who was the official event promoter, the Sunday prior to 
the event. As reported by the MIJ, Sundays have the highest viewership. The 
one-quarter-page advertisement promoted the take-back event at the Senior Fair. 
Between the print and e-edition, the advertisement reached over 43,000 County residents 
as reported by MIJ, in addition to the estimated 5,000 official fair programs that are 
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handed out at the event. Additionally, The MIJ mailed the Senior Fair program to over 
27,000 County residents the Sunday prior to the event. The advertisement was also 
displayed on MIJ’s website from September 1 - September 18. This advertisement 
garnered an additional 50,000 viewers and can be seen in Appendix F - Figure 7. 
 

5.​ Direct Mail 
Inmar executed three direct mail campaigns in 2025. For the two general awareness 
campaigns, Inmar sent 10,000 direct mail postcards to County residents. The third 
campaign promoted the collection event at the Marinwood Fire Department on November 
5, 2025. There were 1,500 direct mailers sent to County residents - 50% sent to West 
Marin and 50% sent to San Rafael resident homes. A copy of the direct mail postcards 
can be found in Appendix F - Figure(s) 3.  
 

6.​ Targeted Email Campaign 
In preparation for the November 5 take-back event at the Marinwood Fire Department in 
conjunction with Marin County Sheriff’s Office, Inmar launched a targeted email campaign 
to 10,000 County residents promoting the event and Program website. 
 

​ Results from all outreach activities can be found in Appendix F - Table 1. 
 
 

VIII.​ Recycling 
Ordinance Sec. 7.90.110.10: A description of how collected packaging was recycled to the extent feasible, including the recycling 
facility or facilities used; 

DEA § 1317.75(c) prohibits handling substances after they have been deposited into a kiosk. For this 
reason, Inmar is unable to separate and recycle drug packaging. Inmar will, however, execute educational 
programs, as outlined in Section VII, to encourage County residents to separate Unwanted Covered 
Drugs from their packaging and recycle the packaging prior to disposal.  

Even though regulations prevent us from recycling drug packaging, Inmar has an interest in reducing 
waste and improving our  environment. Through its Rx Returns and related business lines, Inmar has 
saved over 20,000 barrels of oil, recovered over 11,000 megawatts of clean energy, and powered over 
900 homes in the past two years alone. We will continue to look for opportunities to expand our 
eco-friendly efforts in the County.  
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IX.​ Stewardship Plan Goals 
Ordinance Sec. 7.90.110.11: A summary of the Stewardship Plan's goals, the degree of success in meeting those goals in the past 
year, and, if any goals have not been met, what effort will be made to achieve the goals in the next year; and 

 

A.​Program Collection Goals 
 

In accordance with Ordinance § 7.90.100(A), the shared website (www.medtakebackmarin.org) 
and phone number (844-482-5322) went live on May 30, 2023. Additionally, Inmar updated 
educational materials and signage on all kiosks to reflect the new shared website and phone 
number. 
 
Inmar’s long-term goal going into the Reporting Period is to increase overall collection 
opportunities by increasing Drop-Off Sites, Standard Mail-Back Envelope Distribution Sites and 
collection events to provide convenient and equitable access as dictated by Ordinance § 
7.90.080(B)(1).  
 
In an effort to meet that goal, Inmar revitalized Mail-Back Services and continually worked to 
provide take-back events as a means of expanding drop-off opportunities. Additionally, based on 
the Notification received from Marin County Environmental Health Services in the 2024 Reporting 
Period, Inmar has continued improved touchpoints and the contracting process for Standard 
Mail-Back Envelope Distribution Sites, clearly outlining the Program expectations and their roles 
and responsibilities as a Distribution Site. This effort resulted in an overall increase in requested 
and returned Mailers. The table below highlights the significant growth of the Mail-Back Program 
between 2023 and 2025. Note - The number requested is only indicative of resident requests and 
does not include requests for Mailers from Standard Mail-Back Envelope Distribution Sites.  
 
 
 
 
 
 
 
 
 
 
The number of available pharmacies that are not already contracted by an existing Program 
Operator is very limited. Inmar has contacted all potential Drop-Off Sites for potential placement. 
Inmar continues to monitor for new pharmacies in an attempt to place additional kiosks.  
  
During the Reporting Period, Inmar conducted outreach to household hazardous waste (HHW) 
facilities throughout Marin County to promote Mail-Back Services and pursue partnerships 
supporting the collection of Covered Drugs at one-day HHW take-back events countywide. Inmar 
successfully engaged with Zero Waste Marin and established a partnership to collect unwanted 
Covered Drugs at future one-day take-back events hosted throughout the County in 2026. 
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Year # Requested # Returned Weight (Lbs) 

2023 21 168 61.88 

2024 63 216 84.27 

2025 245 459 172.45 

Percent Change (2023-2025) 1067% 173% 179% 

http://www.medtakebackmarin.org


 

 

B.​ Program Promotion Goals  
 

Inmar continued influencer and social media outreach throughout 2025. Social media posts 
consisted of two posts per month per platform (Instagram, Twitter, and Facebook). Inmar ran four 
Influencer campaigns throughout the year starting in March 2025 and ending in December 2025, 
each campaign running six weeks in length.  All four quarters garnered a total of 20,527,000 
impressions. 
 
Inmar met long-term goals by continuously updating kiosk and Standard Mail-Back Envelope 
Distribution Site lists, continuing the social influencer and social media outreach initiatives both 
monthly and quarterly, and completing targeted media outreach. Targeted media was completed 
in the form of emails and direct mail. Traditional media outreach consisted of radio and 
newspaper. Detailed descriptions and impact measurement of each activity can be found in 
section VI. Educational Efforts and Public Outreach. 

 
Inmar conducted a biennial survey of County residents, pharmacists, veterinarians and health 
professionals as dictated by Ordinance § 7.90.100(A)(4). The biennial survey was conducted 
between March 21-31, 2025. A copy of the survey was provided to the Department on April 16, 
2025 and uploaded onto the Program website www.safemedicinedrop.com.  A summary of the 
survey highlights can be found below: 
 
Biennial Survey - Providers 
 
Inmar completed an online survey of 100 providers to measure awareness, knowledge and 
attitudes amongst providers. 
 

●​ 94% of providers are aware of the Program to safely dispose of unwanted/expired 
medication in Marin County, which is up from 78% in 2023. 

●​ 70% of providers are aware of Mail-Back Services 
●​ 81% of providers state that the Program is accessible 
●​ 82% of providers state that the Program is convenient 
●​ 74% of providers are concerned about the risks of abuse and accidental poisonings 

associated with improper disposal of medication. 
●​ 90% of providers reported encouraging their patients to safely dispose of their 
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Program Collection Goals 

Long-Term (2022+) Status 

Update signage on kiosk with new shared website and toll-free number based upon 
the coordination efforts with any other approved Plan Operators as dictated by 
Ordinance § 7.90.100(A). 

Complete 

Increase Drop-Off Site and Standard Mail-Back Envelope Distribution Sites to 
provide convenient and equitable access as dictated by Ordinance § 7.90.080 
(B)(1). 

In Progress/ Ongoing 

http://www.safemedicinedrop.com


 
medications, which is consistent with 2023 survey findings. 

●​ The largest share of providers (40%) state that their preference to receive information 
regarding proper drug disposal is via email and pharmacies. 

​ ​  
Provider awareness expanded beyond general Program familiarity to specific disposal methods in 
2025. Pharmacy drop box awareness reached 94%, local take-back event awareness reached 
88%, and Mail-Back Service awareness increased to 70%, demonstrating broad knowledge of 
available disposal options.  
 
Providers demonstrate strong awareness and support for safe medicine disposal ​programs in 
Marin County. Nearly all providers are familiar with pharmacy drop boxes (94%), and 
three-quarters have already encouraged patients to use disposal services, with 90% saying they 
are likely to do so in the future. Providers overwhelmingly view disposal programs as safe, 
convenient, accessible, and easy to use, with more than 80% agreeing across these measures. 
They also express significant concern about the risks of keeping expired or unwanted 
medications in homes, particularly accidental poisoning and misuse. Providers prefer receiving 
information through healthcare settings and email and see themselves as the most effective 
messengers to patients.  

 
 
Biennial Survey - County Residents 
 
Inmar completed a survey via telephone interviews and online interviews of 1,021 County 
residents to assess awareness and attitudes towards safe medicine disposal. 
 

●​ 56% of respondents state they have either unwanted or expired medications in their 
home 

●​ 68% of respondents are aware of the Program 
○​ 68% aware of Drop-Off Sites – 63% in 2023 
○​ 42% aware of take-back events – up from 3% in 2023 
○​ 24% aware of Mail-Back Services – up from 6% in 2023 

●​ The most common sources of receiving information regarding the Program were 
healthcare providers and pharmacies (22%), email (20%), and direct mail (18%). 

●​ 46% of respondents state they have used Drop-Off locations, which is up from 36% in 
2023 

●​ 42% of respondents state the Program is convenient 
●​ 35% of respondents state that the Program is accessible 
●​ 71% state that they will use the Program in the future 
●​ Only 20% of respondents reported being concerned regarding overdose or abuse risk of 

improper medication disposal 
●​ Respondents indicated that their preferred sources of information about the Program are 

email (18%), direct mail (17%), and pharmacies and healthcare providers (15%).  
 
County residents continue to report having expired or unwanted medications in their homes, yet 
awareness of available disposal options remains limited. While two-thirds are familiar with 
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pharmacy drop boxes, awareness of mail-back services and take-back events is significantly 
lower, and only 18% recall seeing information about disposal programs in the past two years. 
Mail-back services, however, emerged as a key opportunity for growth in 2025. Although 
awareness remains modest, familiarity has increased since 2023, when only 1% of County 
residents reported using a mail-back service, 24% are now aware and 50% of respondents say 
they would consider using mail-back envelopes for medication disposal in the future. County 
residents generally view disposal programs positively, prefer receiving information through email, 
direct mail, and healthcare providers, and identify drop boxes as their preferred disposal method. 
These findings suggest that increased promotion of mail-back services could significantly expand 
participation in the Program.  
 
The 2025 Marin County Safe Medicine Disposal surveys demonstrate meaningful progress in 
Program awareness, understanding, and engagement compared to 2023. The most significant 
gains were observed among healthcare providers, who reported higher familiarity with disposal 
options, strong confidence in Program accessibility and safety, and continued willingness to 
encourage patient participation. Among County residents, awareness of specific disposal 
methods increased substantially, future intent to use disposal services remains strong, and 
preferred communication channels are now better understood. While opportunities remain to 
increase overall public awareness, the 2025 findings indicate that outreach efforts are helping 
strengthen community knowledge and support for safe medicine disposal.  

 

Program Education and Promotion Goals 

Long-Term (2022+) Status 

Phase 2 shared website functionality updates: 
1. Drop-Off Site and Standard Mail-Back Envelope Distribution Site list 
updated (ongoing) 

Complete/ Ongoing 

Continue social influencer and targeted media outreach Complete/ Ongoing 

Inmar will continue to monitor and optimize promotional initiatives as 
dictated by the metrics detailed under “Impact Measurement” in Section 
VII. 

Complete/ Ongoing 

Continue coordination efforts with any other approved Plan Operators 
as dictated by Ordinance § 7.90.100(A) if necessary. 

Complete 

Conduct a biennial survey of County residents, pharmacists, 
veterinarians and health professionals as dictated by Ordinance § 
7.90.100(A)(4) 

Complete 

 
 
 
 

X.​ Expenditure 
Ordinance Sec. 7.90.110.12: The total expenditures of the Stewardship Plan during the reporting period. 
 
Inmar spent a total of $226,990.91  during the Reporting Period. 
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Appendix A - Participating Producers 
The following list of Producers participated in Inmar’s Stewardship Plan during the Reporting Period with the corresponding status and date of status 
change as applicable. 

 

Producer Status Date of Status Change 

AAA Pharmaceutical, Inc. Active  

Accord Healthcare, Inc. Active  

Adare Pharmaceuticals Active  

Advagen Pharma Ltd Active  

Ajanta Pharmaceuticals Active  

Alcon Vision, LLC Active  

Alexso, Inc. Active  

Alkermes, Inc. Active  

Alora Pharmaceuticals, LLC Active  

AmerisourceBergen Services Corporation Active  

ANDA, Inc Active  

Apnar Pharma, LP Terminated 1/1/2025 

Archis Pharma, LLC Active  

Ascend Laboratories Active  

ASO LLC Active  

Axsome Therapeutics, Inc Active  

Avadim Holdings, Inc New - Active 1/1/2025 

Bell Pharmaceuticals, Inc Active  

Biocodex, Inc. Active  
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Blairex Laboratories, Inc Active  

Brunswick Pharma, LLC Active  

CalmCo LLC Active  

Camber Consumer Care,Inc Active  

Camber Pharmaceuticals, Inc. Active  

Canton Laboratories, LLC Active  

Carlsbad Technology, Inc Active  

Celltrion USA, Inc. Active  

Cipla USA Inc Active  

CivicaScript, LLC Active  

Colgin, Inc Active  

Contract Pharmacal Corp Active  

Delta Brands Inc New - Active 6/20/2025 

Dr. Reddy's Laboratories Inc. Active  

Duchesnay USA, Inc Active  

EPIC Pharma Active  

Florida Pharmaceutical Products, LLC Active  

Formulation Technology, Inc. Active  

Fosun Pharma USA, Inc Active  

Genomma Lab USA, Inc Active  

Gensco Laboratories, LLC Active  

Glenmark Pharmaceuticals Inc., USA Active  

GM Pharmaceuticals, Inc Active  

Granules Pharmaceuticals, Inc. Active  

Heritage Pharmaceuticals Inc. DBA Avet Pharmaceuticals Inc Active  
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Hikma Pharmaceuticals USA Inc. Active  

Hisamitsu America, Inc Active  

i3 Pharmaceuticals, LLC Active  

Intercept Pharmaceuticals, Inc. Active  

Jubilant Cadista Pharmaceuticals Inc Active  

KC Pharmaceuticals, Inc. Active  

Lannett Company Inc. Active  

Laser Pharmaceuticals, LLC Active  

Leading Pharma, LLC Active  

LXO US Inc. Active  

Macleods Pharma Usa, Inc Active  

Marnel Pharmaceuticals, LLC Active  

McKeon Products, Inc. Active  

Medicure Pharma, Inc Active  

Medsource Pharmaceuticals Active  

Micro Labs USA, Inc Active  

Mirum Pharmaceuticals Active  

Monarch PCM, LLC Terminated 1/1/2025 

Mullan Pharmaceutical Inc Active  

Natures Health Connection, Inc. Active  

Navajo Manufacturing Company Inc. Active  

Neogen Corporation Active  

Neurelis, Inc Active  

New American Therapeutics, Inc Active  

NextSource Biotechnology Active  
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Nivagen Pharmaceuticals Active  

Novadoz Pharmaceuticals, LLC Active  

Noven Pharmaceuticals, Inc. Active  

Novugen Pharma (USA), LLC Active  

OPMX LLC Active  

Oxford Pharmaceuticals, LLC Active  

Oyster Point Pharma, Inc. Active  

ParaPRO, LLC Active  

Pharmacy Buying Association, Inc Active  

PLx Opco Inc Active  

ProvePharm Terminated 3/25/2025 

Quest Products, LLC Active  

Randob Labs, Ltd dba CrossingWell Consumer Health Active  

RedHill Biopharma Inc. Active  

Reliable 1 Laboratories, LLC Active  

S.S.S. CO. Active  

Sanvall Enterprises Active  

Sarepta Therapeutics Active  

Sato Pharmaceutical Co., Ltd. Active  

Scholl's Wellness Company, LLC Active  

Sebela Pharmaceuticals Inc. Active  

Sheffield Pharmaceutical, LLC Active  

Socius Care, LLC Active  

SOLA Pharmaceuticals Active  

Solco Healthcare, LLC Active  
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Somerset Pharma, LLC Active  

Strides Pharma Inc. Active  

Sumitomo Pharma America, Inc Active  

Summers Laboratories, Inc. Active  

Summit SD, LLC Active  

Sun Pharmaceutical Industries, Inc. Active  

TAGI Pharma, Inc. Active  

Taro Pharmaceuticals U.S.A., Inc Active  

Tarsus Pharmaceuticals, Inc Active  

The Tetra Corporation Active  

Time-Cap Laboratories, Inc. Active  

Towa Pharmaceutical Europe S.L. Active  

TruPharma, LLC Active  

TWi Pharmaceuticals USA, Inc. Active  

Unichem Pharmaceuticals (USA), INC. Active  

United Exchange Corp Active  

Upsher-Smith Laboratories, LLC Active  

Veridian Healthcare LLC Active  

Virtus Pharmaceuticals, LLC Active  

Westminster Pharmaceuticals, LLC Active  

YARAL Pharma Inc. Active  
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Appendix B: Collection System  

 
Pharmacy Name Street City Zip District # Liners Weight Collected (Lbs) 

Safeway Pharmacy #2828 5720 Nave Drive Novato 94949 5 8 319 

Safeway Pharmacy #2718 800 Redwood Hwy Frontage Rd. Ste 110 Mill Valley 94941 3 12 387 

Take-Back Events -- San Rafael 94903 1 2 53 

Total -- -- -- Total 22 759 

 
Table 1- Weight Collected and Collection Points. Note: The number of Drop-Off Site Liners in the Column titled “Liners Collected” is indicative of the number of times the 
product was picked up from each location. 
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Site Name Street District Status Date of Status Change 

AlmaVia of San Rafael 515 Northgate Drive , San Rafael, CA 94903 1 Active  

Dominican University of California 50 Acacia Ave , San Rafael, CA 94901 1 Active  

East San Rafael Vet Clinic 820 D St , San Rafael, CA 94901 1 Active  

Lanphier Family Dental 908 E St , San Rafael, CA 94901 1 Active  

Marinwood Community Center 775 Miller Creek Road , San Rafael, CA 94903 1 Active  

Marinwood Market 155 Marinwood Ave #1521, San Rafael, CA 94903 1 Active  

North Marin Dental 630 Manuel T Freitas Pkwy, San Rafael, CA 94903 1 Active  

OD Free Marin 20 North San Pedro Rd. Suite 2020, San Rafael, CA 94903 1 Active  

Safeway 932 350 Northgate One, San Rafael, CA 94903 1 Active  

San Anselmo Animal Hospital 2060 4th St , San Rafael, CA 94901 1 Active  

Terra Linda Community Center 670 Del Ganado Road , San Rafael, CA 94901 1 Active  

Three Home Village 1 665 Rosal Way , San Rafael, CA 94903 1 Active  

Three Home Village 2 675 Rosal Way , San Rafael, CA 94903 1 Active  

Three Home Village 3 679 Rosal Way , San Rafael, CA 94903 1 Active  

Senior Helpers 777 Grand Ave Suite 101, San Rafael, CA 94901 1 Active  

First Med Marin 900 S Eliseo Dr Suite 202, Greenbrae, CA 94904 2 Active  

Glara Yi DDS 1331 South Eliseo Dr. , Greenbrae, CA 94904 2 Active  

Marin Fire Station 15 420 Magnolia Ave , Larkspur, CA 94939 2 Active  

Marin Fire Station 16 15 Barry Way , Greenbrae, CA 94904 2 Active  

Ross Valley Medical Corp. 1000 S. Eliseo Drive Suite 204, Greenbrae, CA 94904 2 Active  

San Rafael Animal Hospital 419 Irwin St , San Rafael, CA 94901 2 Active  

San Rafael Community Center 618 B Street , San Rafael, CA 94901 2 Active  
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West Marin Pet Hospital 767 Center Blvd , Fairfax, CA 94930 2 Active  

Belvedere Police Department 450 San Rafael Avenue , Belvedere, CA 94920 3 Active  

Golden Gate Pediatrics Mill Valley 61 Camino Alto Suite 105, Mill Valley, CA 94941 3 Active - New 6/9/2025 

Marin City Clinic 100 Phillips Drive , Sausalito, CA 94965 3 Active  

Safeway 788 1 Camino Alto , Mill Valley, CA 94941 3 Active  

Sausalito Police Department 29 Caledonia Street , Sausalito, CA 94965 3 Active  

Strawberry Village Dental Care 800 Redwood Highway Suite 613, Mill Valley, CA 94941 3 Active  

Albert J. Boro Community Ctr 50 Canal Street , San Rafael, CA 94901 4 Active  

Dillon Beach General Store 1 Beach Avenue , Dillon Beach, CA 94929 4 Active  

Larkspur Landing Optometry 500 Tamal Plaza Unit 503, Corte Madera, CA 94925 4 Active  

Marin Fire Station 13 5600 Paradise Drive , Corte Madera, CA 94925 4 Active  

Marin Fire Station 14 342 Tamalpais Drive , Corte Madera, CA 94925 4 Active  

Pickleweed Library 50 Canal Street , San Rafael, CA 94901 4 Active  

Redwood Pet Clinic 2104 Redwood Hwy, Greenbrae, CA 94904 4 Active  

San Geronimo Valley Community Center 6350 Sir Francis Drake Blvd , San Geronimo, CA 94963 4 Active - New 1/28/2025 

Stinson Beach Market 101 Calle Del Mar , Stinson Beach, CA 94970 4 Active  

Twin Cities Vet Hospital 200 Nellen Ave Suite 101, Corte Madera, CA 94925 4 Active  

West Marin Community Services 11431 Hwy 1 SUITE 10, Point Reyes Station, CA 94956 4 Active  

West Marin Pharmacy 11 Fourth Street , Point Reyes Station, CA 94956 4 Active  

Golden Gate Pharmacy 8 Digital Drive Suite 200, Novato, CA 94949 5 Active  

Margaret Todd Senior Center 1560 Hill Road , Novato, CA 94947 5 Active  

Marin Community Foundation 5 Hamilton Landing Suite 200, Novato, CA 94949 5 Active  

Costco Pharmacy #141 300 Vintage Way , Novato, CA 94945 5 Active  

Sutter Bay Hospitals 180 Rowland Way , Novato, CA 94945 5 Active - New 9/29/2025 

South Novato Animal Hospital 7077 Redwood Blvd , Novato, CA 94945 5 Active  
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Marin County Drug Take-Back Events -- -- N/A  

The Redwoods 40 CAMINO ALTO , MILL VALLEY, CA 94941 3 Closed 10/23/2025 

Tiburon FPD Station 11 HQ 1679 Tiburon Blvd , Tiburon, CA 94920 3 Closed 1/30/2025 
 

Table 2 - Locations where Standard Mail-Back Envelopes were distributed during the Reporting Period. Note: The closed date listed is indicative of when Inmar was 
made aware of the closure of the Standard Mail-Back Envelope Distribution Site. 
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Appendix C: Disposal Facilities 
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Service Provider (2025) Service Provided 

123 Compliant Logistics, LLC 
2626 N 29th Avenue 
Phoenix, AZ 85009 

Reverse Distributor-Collector: 
All Unwanted Covered Drugs 

Ross Incineration Services 
36790 Giles Road 
Grafton, OH 44044 

Hazardous Waste Incinerator and 
Transporter - 

All Unwanted Covered Drugs 

Reworld Indianapolis 
2320 South Harding Street 

Indianapolis IN 46221 

Hazardous Waste Incinerator 

Reworld Hayward 
23490 Connecticut Street 

Hayward, CA 94545 

Hazardous Waste Incinerator 

Reworld Huntsville 
Triana Boulevard SW 
Huntsville, AL 35805 

Hazardous Waste Incinerator 

City of Spokane WTE & Recycling 
2900 S. Geiger Blvd 
Spokane, WA, 99224 

Disposal Facility 



 

Appendix D - Kiosk Signage, Educational and Outreach Materials 

 

 
Figure(s) 1 - Sample promotional signage 
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Figure(s) 2 - Kiosk signage  
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Figure 3 - Sample kiosk including sample signage  
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Figure 4 - Instructions for Standard Mail-Back Envelope Distribution Sites 
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Figure(s) 5 - Educational brochure - English 
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Figure(s) 6 - Educational brochure - Spanish 
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Figure 7 - Sample Standard Mail-Back Envelope insert  
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Figure 8 - Sample Inhaler Mail-Back Package insert  
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Figure 9 - Auto-Injector Mail-Back Package insert  
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Figure 10 - Common mark sticker used for shared website and kiosk signage 
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Appendix E: Program Website  
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Figure(s) 1 - Neutral website used with other Program Operator 

 
Figure(s) 1 Description: 
 
Landing page of the shared website. This webpage is utilized by both Program Operators. When County residents click on “Order Mail-Back Supplies”, they are directed to 
the Program website for Mailer requests 50% of the time and the other Program Operator’s ordering screen 50% of the time to ensure fair distribution amongst Program 
Operators. 
Program website domain - https://safemedicinedrop.com/mail-back-request-marin-ext/  
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Figure 2- safemedicinedrop.com/mail-back-request-marin-ext/ - Mail-Back Request 
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Figure(s) 3 - Frequently Asked Questions (FAQ) page on www.safemedicinedrop.com  
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http://www.safemedicinedrop.com


 

 
Figure 4 - Contact information on www.safemedicinedrop.com  
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Figure 5 - Educational materials location on www.safemedicinedrop.com  
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Appendix F - Outreach and Promotion Activities 
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Figure(s) 1 - Image(s) from influencer campaign  
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Figure(s) 2 - Examples of programmatic media 

 

 
42 



 

 

 
43 



 

 
 

Figure(s) 3 - Direct mail postcards mailed to Marin County residents 

 
44 



 

 
Figure 4 - Newspaper excerpt in Marin Independent Journal 
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Figure(s) 5 - Social media and website images of the Senior Fair advertisements 
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Figure(s) 6 - Programmatic images displayed on Google and Facebook to promote the Senior Fair 
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Figure 7 - Advertisement displayed in the Fair Program mailed to Marin County residents 
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Outreach Activity Type of Media Start Date End Date Reach Frequency 

Social Media Posts Digital Promotion 1/1/2025 12/31/25 134 72 

Influencer Campaigns Digital Promotion 3/20/25 12/31/25 20,527,000 4 

Programmatic Campaigns - General Awareness Digital Promotion 4/7/25 12/31/25 500,220 2 

Direct Mail Campaigns - General Awareness Traditional Media 4/14/25 10/17/25 
20,000 (10,000 per 

campaign) 2 

Website Advertisement - Marin Independent Journal Digital Promotion 9/1/25 9/18/25 50,000 1 

Programmatic Campaign - Senior Fair Digital Promotion 9/2/25 9/16/25 150,041 1 

Newspaper - Marin Independent Journal Traditional Media 9/14/25 9/14/25 27,349 1 

Newspaper - Fair Program Traditional Media 9/14/25 9/14/25 32,349 1 

E-Edition - Marin Independent Journal Digital Promotion 9/14/25 9/14/25 15,888 1 

Website Advertisement - Senior Fair Website Digital Promotion 9/14/25 9/14/26* -- -- 

Radio Traditional Media 9/29/25 12/21/25 951,600 52 

Direct Mail - Event Promotion Traditional Media 10/28/25 11/5/25 1,500 1 

Newspaper - Marin Independent Journal Traditional Media 11/2/25 11/2/25 27,349 1 

Targeted Email Campaign Digital Promotion 11/3/25 11/3/25 10,000 1 

Total (2025) -- -- -- 22,313,430 140 
 

Table 1 - Results from all outreach and promotional activities. *Note - The advertisement for the Senior Fair continues on through the 2026 Reporting Period. 
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